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TOM TAT

V6i su bung nd manh mé clia thuong mai dién tl, thoi quen mua sdm cla ngudi tiéu dung Viét
Nam da chuyén dich rd nét: ngay cang nhiéu khach hang tim dén trai nghiém mua hang qua live-
stream, dac biét trén nén tang Shopee-Live - noi nguai ban va ngudi mua tuong tac truc tiép, tao
diéu kién cho hanh vi mua hang ngau hing phat trién. D€ khai thac hiéu qua kénh ban nay, ngudi
ban can ndm bat sau sac cac yéu té quyét dinh hanh vi mua hang ngdu hing, nhu cam nhan tinh
thich thu, tinh hitu fich, mdc d6 khuyén méi va muic 46 tin cdy vao streamer. Nghién ciu van dung
két hap hai ly thuyét nén la TAM va S-O-R @€ ly gidi hanh vi mua ngau hing trong béi canh Shopee-
Live tai Thanh phé HO6 Chi Minh. D liéu dinh lugng (N=210) dugc phan tich bang cac ky thuat do
ludng va md hinh hod (Cronbach's alpha, EFA, CFA, SEM), sau budc dinh tinh hiéu chinh thang do
(thdo ludn nhom nguai duing Shopee-Live). Két qua SEM dat d6 ph hop tét va cho thdy ndm nhan
t6 tac dong tich cuc dén hanh vi mua ngau hiing theo thd tu: Cadm nhan thich thd, Khuyén mai,
Cam nhan hiu ich, Niém tin vao streamer, Tuong tac ca nhan; Cadm nhan rdi ro khong cé y nghia
théng ké. Dac biét, Cdm nhan hiu ich khdng chi danh hudng truc tiép ma con gian tiép thong qua
Cam nhan thich thd. Trén co s& nay, nghién ctiu khuyén nghi nha ban hang/streamer can dong
b6 phét trién trai nghiém tha vi, xdy dung chuong trinh khuyén mai hap dan, cung cdp thong tin
hiu ich va cting ¢6 long tin vaéi ngudi dan livestream, nham gia téng lgi thé canh tranh va thic ddy
doanh s6 ban hang.
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mai

GIGI THIEU

Nganh Thuong mai dién ti (TMDT) tai Viét Nam
dang ghi nhén t6c d¢ ting trudng dn tugng, véi hon
2,2 ty san phdm da dugc giao dich thanh cong trén
cac nén tang TMDT hang d4u nhu Shopee, Lazada,
Tiki, Sendo va Tiktok Shop trong nam 2023, ting hon
52,3% so vGi nidm trudel. Thoi quen mua sim cta
ngudi tiéu ding Viét Nam da c6 sy chuyén dich 16n,
dac biét la xu hudng stt dung Live-stream d€ ban hang
trén cdc nén tang TMDT. Shopee-Live, ra mit nim
2019, 1a mot tinh ning ndi bat gitp ngudi ban tuong
tdc tryc tiép v6i ngudi mua. Du phd bién, hinh thic
ban hang qua Live-streaming chua nhén dugc nhiéu
su quan tdm nghién ctiu day du. Cac nghién ctiu trude
day chi yéu tap trung vao mot s6 yéu t6 han ché nhu
déc diém ctia nguoi phat truc tiép?, chét lugng noi
dung?, va cac tinh nang clia nén ting*, ma chua nim
bt toan dién ban chdt phic tap va da dang ctia hoat
dong Live-stream? 34,

DéE t6i uu hiéu qué quén hang, ngudi ban cin phai
hiéu dugc hanh vi ctia khéch hang, dic biét la hanh vi

mua hang ngau hiing. Hanh vi mua hang ngau hing
qua Live-stream chiu tdc dong ctia cac yéu t6 nhu cam
nhan thich thd véi budi phat tryc tiép, niém tin ca
nhan véi ngudi phat truc ti€p, cdm nhén hiu ich tu
thong tin san phdm, miic 46 tuong tac gitia ngudi phat
va khén gia, va cic hoat dong khuyén mai° ©27. Tuy
nhién, cdm gidc rui ro khi mua hang truc tuyén cling
la mét yéu td can dugc can nhic (Qing & Jin, 2022).
Hién tai, rat it nghién ctiu tip trung vao cach thiic thic
d4y hanh vi mua sim ngau hiing dya trén trai nghiém
tryc ti€p tli cic phién livestream, ddc biét la trén nén
tang Shopee-Live tai thi trudng Thanh phé H6 Chi
Minh. Do d6, nghién cttu nham xdc dinh ré nhiing
yéu t6 then chét anh hudng dén hanh vi mua hang
ngau hiing trén Shopee-Live. Trén co s¢ do, dé xuat
cac ham y quén tri gitp cac nha ban hang/streamer
néng cao hiéu qua kinh doanh, t6i wu hoa chi phi tiép
thi, tdn dung hiéu qua tinh ning livestream d€ dap

tng t6t hon nhu cdu khéch hang.

Trich dan bai bao nay: Tu H T, Long N P. CAC YEU T6 ANH HUGNG DEN HANH VI MUA HANG NGAU
HUNG TREN SAN THUONG MAI BIEN TU SHOPEE-LIVE TAI THANH PHO HO CHI MINH.VNUHCM J.

Econ. Bus. Law 2026; 10(3): 6976-6985.
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CO SO LY THUYET VA MO HINH
NGHIEN CUU

Khai niém nghién citu:

Hanh vi mua ngiu hiing (HV): la quyét dinh mua ttic
thdi, it cAn nhéc, phét sinh ngay khi tiép xuc kich thich
mua sam truc tuyén. Moi trudng livestream (giau kich
thich, lién tuc) lam tang x4c sudt mua hang ngau hing
so v6i TMPT truyén théng®.

Céam nhén hiiu ich - Perceived Usefulness (CNHI):
muc d6 ngudi xem tin rang thong tin/tinh ning cua
phién live gitip ra quyét dinh hiéu qui®. CNHI la kich
thich nhan thic cht dao, viia tac ddng truc tiép dén
Hanh vi mua hang ngly hiing, viia naing CNTT, hinh
thanh chubéi CNHI — CNTT — HV.

Céam nhén thich thu - Perceived Enjoyment (CNTT):
trang thai hiing thd ndi tai khi theo doi live; CNTT
kéo dai thoi gian hién dién, ting gin két va thuc ddy
Hy 101112

Cam nhan rui ro - Perceived Risk (CNRR): mtc do
lo ngai vé chit lugng, thanh todn, giao hang/d6i tra,
sai 1éch thong tin trong mua sdm truc tuyén; PR cao
thudng giam khuynh huéng mua, PR thip lam ting y
dinh mua 3.

Khuyén mii - Promotions (KM): uu dai tryc tiép/gian
tiép (gidm gid, voucher thoi khic, qua ting...) trong
ltc live tao cadm gidc khan hiém/thdi co, ddy nhanh
quyét dinh 14,

Tuong tac cd nhan - Personal Interaction (TT): mtic
d6 hai chiéu, dong bo gitia streamer va ngudi xem (goi
tén, Q&A, phan hoi nhanh), taing hién dién xa hoi va
cam nhan dugc phuc vy °.

Niém tin vao streamer - Trust in Streamer (NT): nhan
thic rang streamer déng tin, minh bach, c6 nang luc
va khong lgi dung khach hang - yéu t6 then chét dé
gidm lo ngai va ting sdn saing mua trong quyét dinh
nhanh 16,

Co s& ly thuyét

Nghién ctiu dya trén hai khung ly thuyét nén: TAM
(Technology Acceptance Model) va S-O-R (Stimulus-
Organism-Response). Theo TAM, Cam nhén tinh
hiiu ich (CNHI) phan anh mtc d6 ngudi dung tin
rdng phién live gitp ho ra quyét dinh hiéu qué hon
(gan v6i ky vong hiéu qua). Trong bdi canh ban hang
tryc tuyén, CNHI thé hién qua chét lugng va tinh hitu
ich ctia thong tin, sy thudn tién khi tiép cin/so sanh
san phdm, va hé trg quyét dinh mua.

Khung S-O-R ly giai hanh vi qua chuéi Kich thich
(S) — Trang thai noi tai (O) — Phan ting (R). Trong
nghién ctiu nay, cic kich thich (S) 1a tin hiéu ti phién
live/nén tang. Cu thé: tinh hiiu ich (CNHI), khuyén

mai (KM), niém tin vao streamer (NT), tuong tac cd
nhén (TT); trang théi (O) la Cam nhén thich tha (PE);
phén tng (R) la Mua ngau hing (HV).

Cau ndi gitia hai ly thuyét dugc xac lap nhu sau: CNHI
(mot kich thich mang tinh nhén thiic cht dao) lam
gia ting CNTT (trang thai cam xuc tich cuc khi xem
live), va CNTT thac ddy Hanh vi mua hang ngiu
hiing (HV). Nhu vdy, CNHI vtia tac ddng truc tiép lén
HYV, viia tdc dong gidn tiép thong qua CNTT - ham y
trung gian mot phin ctia CNTT trong chuéi CNHI
— CNTT — HV. C4u trac khéi niém: S (CNHI, KM,
NT, TT) — O (CNTT) — R (HV); Cam nhén rui t6
(CNRR) du kién lam giam HV.

M6 hinh nghién ctu

MO hinh nghién ctiu trong bai viét nay dugc mo ta tai
Hinh 1, dugc x4y dung dua trén viéc téng hop va phat
trién cac két qua nghién ctiu trude day lién quan t6i vé
hanh vi mua sdm ngiu hiing ctia ngudi tiéu dung khi
mua hang Live-stream. Céc gia thuyét cu thé dugc dé
xudt nhu sau:

- Cdm nhdn tinh thich thi va hanh vi mua hang ngdu
hiing trén san thuong mai dién tii Shopee-Live: nhiéu
nghién ctu chi ra ring cdm nhan vé sy thich tha, dic
trung béi niém vui va sy hung phén, la dong luc uu
tién thuc ddy hanh vi mua sam ngau hing. Theo S-
O-R, cam nhén thich thu kéo dai thoi gian hién dién,
tang gin két va xdc sudt quyét dinh nhanh trong béi
canh mua hang Live-stream. Xiang va cong su (2016)
cho rang nhan thiic ctia ngudi tiéu dung vé sy thich
thu d6i v6i nén tang thuong mai xa hoi anh hudng tich
cuc dén sy théi thiic mua sim ngiu hing ctia ho 7.
Tu nhiing co s& nay, gia thuyét H1 dugc dat ra: cam
nhén tinh thich thd c¢6 dnh huéng tich cyc dén hanh
vi mua hang ngau hiing trén Shopee-Live.

- Cdm nhdn tinh hitu ich va cdm nhdn vé sy thich thi:
Holbrook va Batra (1987) cho rang nhan thtic vé tinh
htiu ich chinh la nén ting dinh hinh cdc phan ting
cam xuc; khi ngudi tiéu dung hiéu ré cac kich thich
tl moi trudng mua sim, ho sé phat sinh nhiing cam
xtc tich cuc nhu sy thich tha'®. Trong khu6n khé
S-O-R, Cam nhén hitu ich (CNHI) la danh gia mang
tinh nhan thiic vé cac kich thich cong nang ctia phién
live (vi dung nhu: théng tin r6 rang, dé so sanh, hé
trg quyét dinh), dai dién cho S. Panh gid nhén thic
nay lam ndy sinh Cam nhén thich tha (CNTT) - mét
trang thai cdm xuc tich cyc chia ngudi xem, tuong ting
v6i O, va sau d6 dan dén hanh vi mua hang ngau hling
(HV) - R. Céch khdi niém hod nay dong thdi bac cau
v6i TAM: khi ngu6i dung cam théy phién live hitu ich
cho muyc tiéu mua sdm, ho thich thu véi trdi nghiém
hon va dé mua ngay. Do d6, nghién ctu dit ra gia
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thuyét CNHI — CNTT (tdc ddong duong) va CNHI
c6 hiéu ting gian ti€p duonglén HV thong qua CNTT,
trong khi duéng CNHI — HV tryc tiép van c6 thé ton
tai (ham y trung gian mot phén).

H2: cdm nhén tinh htiu ich sé dnh hudng tich cuc dén
cdm nhén vé sy thich tha trong qud trinh mua sim
ngau hiing trén Shopee-Live va tao hiéu ting gian tiép
duong ctia CNHI 1én hanh vi mua ngau hiing (HV)
thong qua CNTT (trung gian mot phan), dong thoi
CNHI van c6 thé tdc dong tryc tiép dén HV.

- Cdm nhdn tinh hitu ich va hanh vi mua hang ngau
hiing trén san thuong mai dién tit Shopee-Live: Parbo-
teeah va cong su (2009) khing dinh ring nhan thic
ctia khéch hang vé tinh hiiu ich la nhén t6 then chét
dé danh gia hiéu qui ctia cac phuong thiic mua sim 1.
Zheng va cong su (2019) md rong quan diém nay, cho
théy khi nguoi tiéu diing thdy thong tin san phdm truc
tuyén httu ich, ho c6 xu hudng tuong tic manh mé
hon va c6 thé dua ra quyét dinh mua?’. Doéng thoi,
khung tdm ly hoc cho thdy rang cdm nhén vé tinh hitu
ich, két hgp véi trang thai cdm xuc, c6 thé gia ting
hosc kim ham xu huéng mua hang ngiu hting?!. Wu
va cong su (2016) ti€p tuc khing dinh méi lién hé chit
ché gitta xu huéng mua ngau hiing va cdm nhan tinh
hitu ich??. Duya trén nhiing két qua nay, gia thuyét
H3 duogc dua ra: cam nhan tinh hiiu ich sé c6 anh
huéng tich cuyc dén hanh vi mua hang ngau hing trén
Shopee-Live.

- Cdm nhdn riii ro va hanh vi mua hang ngdu hiing
trén san thuong mai dién tii Shopee-Live: nhén thtic
vé rtii ro trong mua sam truc tuyén xudt phat tii su bat
dinh ctia ngudi tiéu diing trude thong tin khong day
d0 hoic c6 thé bi che gidu, gian d6i bsi ngudi ban23.
Céc loai rai ro nay bao goém rui ro tai chinh, thdi gian,
chat lugng san phdm, tim 1y va xa hoi?*. Khi ngudi
tiéu dung nghi ngo vé su trung thuc ctia streamer hodc
nhén thdy thong tin sén phdm khong ddy du, ho c6 xu
hudng tri hoan hodc ti chéi quyét dinh mua ngay lap
tic?S. Tl d6, gia thuyét H4 dugc dé xudt: cam nhan
rli ro c6 anh huéng tiéu cuc dén hanh vi mua hang
ngau hiing trén Shopee-Live.

- Khuyén mai va hanh vi mua hang ngdu hiing trén
san thuong mai dién tii Shopee-Live: Zhao va Luo
(2008) dd khao sat cac hinh thiic khuyén mai phé bién
trén cdc trang thuong mai dién tt nhu Dangdang va
Taobao, trong d6 gom giam gid, gia dic biét, x4 s6,
phiéu giam gia, mién phi van chuyén, flash sale va
khuyén mai c6 giéi han. Liao va cong su (2009) chira
rdng cdc chuong trinh khuyén mai ting thudng ngay
lap tuc tao ra tdc dong rdt manh, kich thich ngusi
tiéu duing dua ra quyét dinh mua hang ngiu hiing 2°.
Dbong thoi, nghién ctiu cia Chen & Wang (2016) ciing
nhén manh ring chinh sich hoan tién hodc vu dai doc

quyén c6 thé duy tri hanh vi mua sim Lip lai%’. Tu
nhiing co s nay, gia thuyét H5 dugc dé xuét: khuyén
mai c6 anh hudng tich cyc dén hanh vi mua hang ngiu
hiing trén Shopee-Live.

- Tuong tdc cd nhan va hanh vi mua hang ngdu hiing
trén san thuong mai dién tii Shopee-Live: Hai ludng
nghién ctiu vé tuong tic ca nhan trong mua hang ngau
hing déu khing dinh tdm quan trong ctia su giao tiép
gitia ngudi dung. Nhom déu cho rang méi tuong tac
tryc tiép - chdng han nhu phan héi ngay 1ap tdc tu
ngudi mua khac hodc streamer - khién khach hang
dé dua ra quyét dinh mua ngay?®. Nguoc lai, mot
s6 nghién ctiu tap trung vao tac dong gian tiép: bau
khong khi cong dong tich cuc trén nén tang truc tuyén
giup xay dung y thic “chung ta” va khoi day niém
vui khi mua sdm, tit d6 gidn tiép thac ddy hanh vi
mua ngiu hting?’3°. Trén co s& d6, nghién ciu dé
xudt gia thuyét H6, cho ring tuong tac cd nhan c6 anh
hudng tich cuc dén hanh vi mua hang ngau hiing trén
Shopee-Live.

- Niém tin vdi streamer va hanh vi mua hang ngdu
hiing trén san thuong mai dién ti¥ Shopee-Live: nhiéu
nghién ctu chi ra ring niém tin vao streamer dugc
hinh thanh tii uy tin, kinh nghiém va tinh dang tin
cdy, 1a yéu t6 then chét thuc ddy hanh vi mua hang
ngu hting?!. Trong cac phién livestream, ngudi tiéu
dung cang tin tudng ngudi ban thi cang dé ra quyét
dinh mua ngay. Trén co s do, gia thuyét H7 dugc
dua ra: niém tin vao streamer c¢6 anh hudng tich cuc
dén hanh vi mua hang ngiu hing trén Shopee-Live

Cam nhdn tinh rii ro
Tuong tc c4 nhan

Niém tin v6i Streamer

Hanh vi mua hang

ngdu himg trén
H7 (+)

Shopee-Live

Hinh 1: M6 hinh nghién ctu dé xuat Nguoén: Tac gia
xay dung (2024)

THIET KE NGHIEN CUU

Nghién citu dinh tinh: Dugc tic gia st dung tong
quan céc ly thuyét va ké thtia ti cac nghién ctu trude
dé€ xac dinh cdc nhén t6 dnh huéng dén y dinh mua
sdm qua Shopee-Live. Tiép d6, nhom théo ludn tép
trung gom 10 ngudi tiéu duing da stt dung Shopee-Live
trong sdu thang gan déy dugc phong vdn nhdm dédnh
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gid, diéu chinh va bg sung cdc bién quan sat trong
bang ciu hoi. Dua trén két qua thu dugc, bd cong cu
khao sat da dugc hoan thién va sdn sang cho giai doan
nghién ctu tiép theo.

Nghién ctu dinh lugng: Phuong phép dinh lugng
dugc tién hanh bang cach st dung bang cau hoi nham
thu thép di liéu lién quan dén céc yéu t6 anh hudéng
dén hanh vi mua sdm ngau hting trén Shopee-Live tai
Thanh ph6 H6 Chi Minh. D liéu sau khi thu thap
dugc tién hanh xt ly, lam sach va thuc hién nghién
ctu, phan tich vé6i sy hd trg ctia cac cong cu va phan
mém gom: Excel, SPSS 20 va AMOS 20.

Khung chon mau: Mau dugc chon theo phuong phap
chon mau phi xdc sudt vi nguén lyc c6 han nén lya
chon mau phi xdc sudt giup tiét kiém dugc thoi gian,
chi phi va cong stic hon. Viéc 14y mau hoan toan dya
trén thuén tién.

Kich thudc mau: Pugc ldy dya trén co s& s6 lugng
bién quan sat ctia cac nhéan t6 cin udc lugng. Theo
Bollen (1986) thi kich thuéc mau t6i thiéu 1a 5 mau
cho 1 u6c lugng (ty 1é 5:1). M6 hinh nghién ctiu ¢6
24 bién quan sat, do vay kich thudc mau t6i thiéu
dung cho phén tich dinh lugng la 24 x 5 = 120. Kich
thudc méu trong nghién ctu nay 1a n=210, dat tiéu
chuén cho m6 hinh nghién ctiu, dap ting ngudng SEM
(>200; hoac >5-10 quan sat/bién &n). Mau dugc ldy
theo phuong phdp thuan tién bing cach phat phiéu
khéo sat gidy va truc tuyén dén nguoi tiéu dung tai
Thanh phd H6 Chi Minh da c6 lich st mua sdm tryc
tuyén thong qua tinh ning Shopee-Live trong 6 thang
gan day.

KET QUA NGHIEN CU'U VA THAO
LUAN

Duya trén nhiing hiéu biét va tham khao cdc nghién
cuu trudce tac gia da xay dung bang cau hoéi véi nhiéu
muc hdi, cdc ndi dung xoay quanh vin dé cac yéu t6
tdc dong dén y dinh mua sdm tryc tuyén thong qua
tinh nang Shopee-Live, chi tiét tai Bang 4.1 sau day:

Théng ké mé ta va tan sé

Mau khéo sat c6 210 dap vién. VE gi6i tinh, nit gisi
chiém 62.9% va nam gi6i chi chiém 37.1%. Xét theo
d0 tudi, phan 16n ngudi tham gia khéo satla nhén vién
vin phong trong do tudi tit 30 dén 45 (chiém 66,7%).
Vé thu nhép, nhém cé thu nhép trung binh kha (20 -
30 triéu dong/thang) chiém 51%, phan 4nh dic diém
nhéan khiu hoc phd bién cta d6i tugng nghién cuu,
diéu nay co thé ly gidi do d6i tugng khéao sat phin
16n 14 nhén vién van phong cé do tudi tit 30 - 45
tudi c6 muc thu nhép 6n dinh va ting dan theo thim
nién nghé nghiép. Xét theo gid tri sin phdm, phan

16n ngudi tham gia khdo sat da mua san phdm qua
Shopee-Live v6i mic gia dudi 5 triéu dong (74.3%),
tiép theo la nhom sdn phdm tu 5 dén dudi 10 triéu
dong (16.7%) va nhém trén 10 triéu dong chiém ty 1¢
thap hon (9%). Céc mit hang dugc mua nhiéu nhat
bao gobm: Thoi trang (31.7%), My phdm (19.2%), Sich
(14.6%), Phu kién cong nghé (12.9%), Hang tiéu dung
(10.8%), Thuc phim (7%) va gia dung (3.8%).

Phan tich d6 tin cay

Duia trén cic tiéu chi kiém dinh d¢ tin cdy thang do,
cac bién CNTT3, KM2 va NT1 c6 hé s6 tuong quan
bién téng dudi 0.3 va khong dat yéu cu vé Cronbach’s
Alpha, do d6 da bj loai khoi thang do. Sau khi loai trii
cac bién khong dat yéu cdu, cac thang do con lai déu
c6 hé s6 Cronbach’s Alpha 16n hon 0.6 va tuong quan
bién t6ng 16n hon 0.3, dap ting diéu kién vé do tin cay
dé tiép tuc dua vao cic bude phan tich tiép theo.

Phén tich nhan té kham pha

Hé s8 kiém dinh KMO = 0.713 > 0.5, dong thoi kiém
dinh Bartlett ¢6 p < 0.05. Téng phuong sai trich dat
65.417%, hé s6 Eigenvalue >1 va tit ca cac hé so tai
nhan t6 déu 16n hon 0.5, ddm bao yéu cau thong ké.
Két qua phan tich da rat gon 24 bién quan sat thanh 7
nhén t6 chinh.

Phan tich nhan t6 khdng dinh

Két qua CFA cho thiy mo6 hinh do ludng phu hgp véi
dit liéu thi truong. Cac chi s6 danh gia d6 pht hop
nhu Chi-square/df = 1.394 < 2, p = 0.001 < 0.05; cac
chi s6 GFI = 0.908, TLI = 0.958, CFI = 0.966 va RM-
SEA = 0.043 déu dat yéu cdu, chiing t6 mo hinh ly
thuyét phtt hgp vdéi dit liéu thuc tién.

Ngoai ra, kiém dinh gid tri hoi tu va phan biét déu dat
yéu ciu. Cac thang do c6 hé s6 tin cy tong hgp (CR)
déu 16n hon 0.7 va téng phuong sai trich (AVE) déu
16n hon 0.5, theo tiéu chudn cta Fornell & Larcker
(1981). Cac két qua nay khéng dinh ring cic thang
do st dung trong nghién ctiu dam bao d¢ tin cdy va
gid tri do ludng phu hgp d€ st dung trong céc budc
phén tich tiép theo.

V6i mbi khéi niém nghién ctiu déu cé chi s6 Maxi-
mum Shared Variance (MSV) < Average Variance Ex-
tracted (AVE). Dong thdi, gid tri cdn bac hai AVE clia
mot bién (trong bang Fornell and Larcker) 16n hon
tuong quan gitia bién d6 véi cac bién con lai trong
mod hinh. (Hair va cong su, 2010) va Hair va cdng su,
2016). Vivéy c6 thé két luan cac thang do ctia cac khai

niém nghién ctiu déu dam bao tinh phén biét.
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Bang 1: Thang do chinh thiic

STT Ma Thang do dé tai

Tén tac gia

Hanh vi mua hang ngau hiing trén Shopee-Live

01  HV1 Toidélén Shopee-Live va mua hang mot cach ngau hting khong ké hoach

02 HV2  Toi da chi tiéu nhiéu tién hon dy dinh

03  HV3  Toi thdy kho kiém soat su théi thic mua hang ngau hing khi toi thdy cac
mon hoi

Cam nhén sy thich tha

04 CNTT Mua hang trén Shopee-Live rét tha vi

05  CNTT Toéicam thdy thich thu khi t6i mua hang trén Shopee-Live

06  CNTT Toihoan toan bi anh hudng béi tim trang va mua hang trong khoanh
khac thich thu

07  CNTT Toi thdy that vui khi mua mét hang mét cich ngdu hiing khéng ké hoach
Cam nhén tinh hitu ich

08  CNHI. Mua hang trén Shopee-Live gitip t6i dé tim kiém thong tin va mua hang

hon cac phuong thiic mua hang truc tuyén khac

09  CNHL Mua hang trén Shopee-Live gitp t6i tiét kiém thoi gian tim kiém va mua

hang
10  CNHI. Mua hang trén Shopee-Live gitp t6i nang cao hiéu suit mua hang
Cam nhan tinh rui ro
11  CNRR Toilo ling ring san phdm khong giéng nhu mo ta clia Streamer
12 CNRR Toilo ling ring gia ca trén Shopee-Live cao hon gia ¢ noi khac
13  CNRR Téilo ling rang dich vu sau mua hang khong t6t
Hoat dong khuyén mai

14  KMI1 Toicam gidc ring Streamer thudng tung ra khuyén mai trong thoi gian

ngdn, néu to6i khong mua toi sé bo 16

Fu & Hsu (2023)
Lee & Chen (2021)

Youn & Faber (2000)

Parboteeah va cong su
(2016)

Arrafi & Ghabban (2021)

Zhao va Luo (2008)

Koski (2012)

Parboteeah va cong su
(2016)

Parboteeah va cong su
(2009)

Lee & Chen (2021)

Jacoby and Kaplan, (1972)
Jacoby and Kaplan, (1972)

Jacoby and Kaplan, (1972)

Payne, Bettman & Luce
(1996)

15 KM2 Quatang mién phi thic ddy t6i mua hang ngau hiing (Koski, 2012)
16 KM3  Toithdy gid ctia sin phdm qua ré néu to6i khong mua ngudsi khac sé mua Payne, Bettman & Luce
mét (1996) Koski (2012)
17  KM4  Toi thdy s6 lugng san phdm gi6i han néu t6i khong mua sé hét hang Payne, Bettman & Luce
(1996) Koski (2012)
Tuong tac ca nhan
18 TT1 Nguoi ban hang giai dap cau hoi ctia té6i mot cach nhanh chéng va hiéu Liu (2003)
qua
19 TT2  Binhluin ctia nhiing ngudi xem Shopee-Live giup toi dé ra quyét dinh Liu (2003)
mua hang
20  TT3  Toico thé giao tiép tuong tic truc tiép v6i ngudi mua khéc trong phién Liu (2003)
Shopee-Live
Niém tin v6i Streamer
21 NT1  To6i cam that streamer rat thu hat Choi and Lee (2019)
22 NT2  Streamer rit c6 hiéu biét vé san phdm va dich vu Hwang and Kim (2007)
23 NT3  Toiky vong streamer sé giit cam két dung nhu trong phién Shopee-Live Ha and Lam (2017)
24 NT4  Streamer c6 ngoai hinh dep 12 mot diém cong Choi and Lee (2019)
Nguon: Tac gia téng hop 6980
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Phan tich mé hinh cau truc tuyén tinh

Phuong phép phéan tich m6 hinh cu tric tuyén tinh
(SEM) dugc st dung dé kiém dinh d¢ thich hgp ctia
mo hinh ly thuyét va cac gia thuyét. Két qua phan tich
cho thdy mé hinh do ludng nay c6 172 béc tu do, Chi-
square = 239.369, Chi-square/df = 1.392 <2 vap =
0.001 < 0.05 (Hair & ctg., 2010). Cac chi tiéu GFI =
0.906 > 0.9, TLI = 0.958 > 0.9, CFI = 0.966 > 0.9 va
RMSEA = 0.043 < 0.05. Vi véy c6 thé két ludn 1a mo
hinh céu tric tuyén tinh nay phtt hgp véi dii liéu thi
trudng. Pong thai cac yéu t6 c6 trong mo hinh nghién
ctiu giai thich dugc 44.6% sy bién thién ctia yéu t6 phu

thudc Hanh vi mua hang ngau htng

Kiém dinh cac gia thuyét va mé hinh nghién
ciu

Mo hinh nghién ctiu gébm bay gia thuyét vé cac nhan
t6 anh huéng dén hanh vi mua hang ngau hing trén
Shopee-Live (cdm nhan tinh thich thd, tinh hiiu ich,
tinh rti ro, khuyén mai, tuong tac cd nhin va niém tin
v6i streamer). Phan tich dii liéu cho thdy mo hinh c6
do tin cay cao, gia tri hoi tu tot va dap ung cac yéu
cdu phén tich tuyén tinh. Sau trong bay gia thuyét
(H1, H2, H3, H5, H6, H7) dugc ting ho, trong khi gia
thuyét vé tdc dong tiéu cuc ctia cdm nhén rui ro (H4)
bi bac bo.

Nﬂ
N
AN 0312
03 \
o Hanh vi mua hing
0239 —
///J”V

Hinh 2: Két qua kiém dinh mé hinh nghién ctu.
Nguén: S6 liéu diéu tra clia tac gia

ngéu hing trén

Shopee-Live

Cién ct ké qua 6 hinh 3, vé 46 manh anh hudng, cam
nhan tinh thich tha l1a nhan t6 quyét dinh nhat véi
hé s6 hoi quy B = 0.312, tiép theo 1a khuyén mai (8
= 0.300), cdm nhén tinh hiiu ich (8 = 0.297), niém
tin v6i streamer (B = 0.239) va tuong tic cd nhéan (8
= 0.136). Dic biét, CNTT dong vai tro 1a mét bién
trung gian gitia Cam nhén tinh htu ich (CNHI) va
Hanh vi mua hang ngiu hing (HV). Hé s6 hoi quy
B =0.297 cho thdy cam nhan tinh hiu ich khong chi
dnh hudng tryc tiép dén hanh vi mua hang ma con

anh hudng gian ti€p thong qua CNTT.

Thao luan vé két qua nghién cuu

Duia trén di liéu thu thap tii 210 ngudi tiéu dung tai
Thanh phé H6 Chi Minh, trong d6 cht yéu 1a ni tu
30-45 tudi, thu nhép 20-30 triéu VND va sin sang
chi duéi 5 triéu cho mdi phién Shopee-Live, uu tién
cac mit hang thoi trang, my phdm, sach va phu kién
cdng nghé. Mo hinh gém bay gia thuyét ban dau va 24
bién quan sat (gidm con 21 sau kiém dinh Cronbach’s
Alpha). Phén tich cho thdy d¢ tin cdy cao, tinh don
hudng, gid tri hoi tu va phén biét déu dat yéu cau; sau
gia thuyét H1, H2, H3, H5, H6, H7 dugc ting hd, riéng
H4 (rti ro) bi bac bo.

Theo hé s6 hoi quy chudn hoa, nam yéu t6 tac dong
tich cyc dén hanh vi mua ngiu htng trén Shopee-
Live dugc xép tht ty: cdm nhan tinh thich tha (B
= 0.312), diéu nay c6 diém tuong dong véi két qua
nghién ctu ctia (Lee & Chen, 2021) véi B = 0.548 c6
tac dong duong va manh nhdt véi hanh vi mua hang
ngau hiing. Trong phién live, ngudi xem khong c6
nhiéu thoi gian suy tinh dai; cdm xtc tich cuc (thich,
hiing khdi, vui vé) giup giti chan va tip trung su cha y
ctia khach hang, tii d6 kich hoat co ché ra quyét dinh
nhanh, rat ngan qua trinh can nhéc va déy ho dén
hanh vi “mua ngay”.

Kétiép 1a yéu t6 khuyén mai (8 = 0.300), so v6i nghién
ctiu ctia Saudi Arrafi & Ghabban (2021) khuyén mai
ciing 13 Ia yéu t6 chinh anh hudng tich cyc dén hanh
vi mua hang ngiu hiing & A Rap Saudi; Khuyén mai
theo thoi khic (KM) tao cam gidc cdp bach “mua ngay
kéo 1&”, rat ngan quang dudng ti thich dén mua, tit d6
tdc dong dén hanh vi mua hang ngau hing.

Tiép theo la yéu t6 cdm nhén tinh hiu ich (8 =0.297).
Yin, S (2020) nhan thdy ring Cam nhén tinh hiu ich
anh huoéng 1én y dinh mua hang la yéu hon, diéu nay
tuong ty nhu phat hién clia téc gia. Sau d6 la yéu té
niém tin véi streamer (ff = 0.239) va tuong tac cd nhan
(B = 0.136), du gi6ng v6i nghién ctu ctia (Anh, D. P
va cdng sy, 2023) khi ma su hién dién cta cic tuong
tac xa hoi tdc dong tich cyc dén hanh vi mua sdm ngau
hiing nhung & nghién ctiu cia Anh tuong tac la yéu
to chinh.

Mo hinh giai thich dugc 44.6 % bién thién hanh vi
mua ngau hing. Ngoai ra, cdm nhén tinh hitu ich con
tac dong gidn ti€p qua cdm nhén thich tha (f =0.315),
qua d¢6 tao hiéu ting gidn tiép cia CNHI 1én HV theo
chudi CNHI — CNTT — HV. Khi phién Shopee-Live
cung cip thong tin r6 rang, so sanh nhanh, huéng dan
cu thé va chinh sach minh bach, ngudi xem cadm thay
moi thit hitu ich, dé hiéu, dé quyét... cdm nhén hitu
ich (CNHI) ctia ngudi xem tang 1én. Cam gidc “hiéu
chuyén” va “kiém sodt dugc lya chon” dy 1am ndy sinh
cam nhén thich tha (CNTT): ho thdy xem vui hon, &
lai lau hon va sén sang ra quyét dinh nhanh (HV).
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Viéc bac bo gia thuyét vé rui ro (p=0.969) phu hgp
thuc t€ 1a khach hang khéng quan tdm dén céc rai ro
khi mua hang, vi cic nén ting thuong mai dién ti dic
biét la Shopee ciing di c6 nhiing chinh sach dé bao vé
khéch hang nhu d6i, tra hang mién phi.

KET LUAN VA HAM Y QUAN TRI

Két luan

Tac gia da tdng hgp va sdp xép cac yéu td anh hudng
dén hanh vi mua hang ngau hiing trén Shopee-Live
dua trén mo hinh TAM (cdm nhan tinh hitu ich), S-O-
R (kich thich-cdm xtc va phan ting) cting khai niém
vé sy thich tha. Trén co s& di liéu thu thap ti khao
sat thuc nghiém v6i 210 mau hop 1¢, két qua phan tich
cho thdy cadm nhan sy thich thu la yéu t6 tac dong
manh nhdt, tiép theo 1a khuyén mai, cdm nhéan gia
tri hitu ich, niém tin vao streamer va tuong tac ca
nhin. Pong thoi, cdm nhan tinh hiu ich con kich
thich cam nhén thich thy, ti d6 gian ti€p lam ting
hanh vi mua ngdu hing. Tu do, nghién citu khuyén
nghi doanh nghiép cin phit trién déng bo trai nghiém
ngudi dung, chuong trinh khuyén mai hdp dan, thong
tin minh bach va xay dung long tin d6i vé6i streamer
dé tang lgi thé canh tranh

Ham y quan tri

Trong boi canh thuong mai dién tit ngay cang canh
tranh khéc liét, dac biét khi tinh nang live-stream doi
hoi doanh nghiép khong chi c6 sin phdm t6t ma con
phai lién tuc sdng tao, ning cao ky ning giao tiép va
tao trai nghiém mua sdm doc dédo dé thu hut, git chan
khéach hang. Dya trén thi ty dnh hudng chuin hda
dén hanh vi mua mua hang ngiu hing, tac gia dé xuit
cac ham y trong tdm sau cho bdi canh Shopee-Live.

Cho nha bdn hang & streamer

Tang CNTT bang don by s6 mot ctia HV. Thiét ké
“diém hiing thd” trong 10-15" d4u phién nhu mini-
game nhanh, demo truyc ti€p, Q&A theo kich ban;
xen nhip “call-to-engage” (tha tim/dodn gid) moéi 5 - 7
phut dé€ kéo thdi gian hién dién. Van hanh KM theo
thoi khic bing viéc chuyén d6i tic thoi. Ap dung ma
uu dai (Voucher) gi6i han thoi gian va s6 lugng, chi
hién thij trong phién phat tryc tiép, c6 dong ho dém
nguoc; gan khuyén mii vao cic méc nodi dung (sau
phén trinh dién, sau giai ddp thic mic) dé tranh dan
trai.

Nang CNHI béng viéc chuin hdéa bo ndi dung tdi
thiéu bao goém: 1¢i ich chinh, huéng dan st dung, so
sanh lya chon tuong duong, chinh sach ddi tra/ bao
hanh; hién thi dang ghi chi ngin trén man hinh dé
ngudi xem ndm nhanh. Muc tiéu 1a gidm lap lai cau

hai, ting s6 ngudi theo doi tron ven phin doan thong
tin. Cang c6 NT béng céch cong khai ho so, thé hién
don hang va danh gid that; cam két d6i tra rd rang;
phéan héi ciu hdi trong thdi gian ngdn. Theo doi ty
1¢ khiéu nai sau phién, mtc d¢ hai long, ty 1é tra/déi.
T6i uu TT theo nganh hang, uu tién tu vin truc tiép
cho nhém san phidm cin huéng dan (my phdm, thiét
bi...), ding ciu hoi sang loc ngin va goi tén ngudi
xem d€ ting cam gidc dugc phuc vy; tranh qud sa da
khién loang cam xuc va khuyén mai.

Cho nén tdng Thuong mai Dién tir

HO trg cong cu tao hing thu va khuyén mai theo kich
ban, cung cdp mau dung sdn cho ddng hd dém ngugc,
tro choinhe, huy hiéu tuong tac; hé trg 6 nhip mé “chi
hién thi trong phién” gan ding méc nodi dung. Téng
gid tri hiiu ich & tAng hé thong, chuin hoa thé thong
tin san phdm (gid, uu dai, so sanh nhanh); cung cép
muc “cau hdi thuong gap” ngay trong man hinh phit
truc tiép dé€ rut ngan thoi gian tim hiéu.

Bdo dam niém tin, nhan “ddi tra d&), chéng hang gia,
xdc thyc ngudi dan; hién thi bang theo doi khiéu nai/
d6i tra theo thoi gian thuc d€ ngusi xem yén tdm.Do
ludng va phan hoi cho nha ban hang, cung cép cac chi
s6 thay thé phdn dnh muc hiing thu (théi lugng xem,
tan sudt tuong tac tich cuc méi phut) va ty 1é chuyén
d6i theo tiing m&c noi dung giup tdi vu theo chu ky.
Luu y vé€ cdm nhan rti ro (CNRR), du bién nay khong
c6 ¥ nghia trong mo hinh, van nén duy tri bién phép
nén nhu bdo vé ngudi mua, xdc thyc san phidm, quy
trinh ddi tra rd rang d€ phong ngtia rii ro va tao hiéu
ung tin cdy lau dai.

Han ché va huéng nghién citu tiép theo
Nghién ctiu nay da dat dugc mot s6 két qua nhat dinh,
song van ton tai nhiing han ché cin dugc khic phuc
trong cac nghién ctiu sau: do ép dung phuong phéap
14y mau thuan tién véi quy mo nhod (210 quan sat),
tinh tin cdy va kha nang khéi quat héa con han ché;
chi tap trung trén Shopee-Live ma chua xem xét cac
nén tang livestream khéc (TikTok, Instagram, Face-
book...); ddng thoi mod hinh méi luge xét mot s6 yéu
t6 chinh ma chua khai thac cdc anh hudng tiém 4n
khac (chdng han dic diém tinh cdch ngudi tiéu dung
hodc ngudiban) va chua phan nhém theo nganh hang
cu thé.

Tu d6, huéng nghién ctu ti€p theo dugc dé xuit bao
gom: mo rong quy mo va phuong phap 14y mau (trén
500 mau, ting ti 1¢ l&y mau ngiu nhién hodc cé diéu
kién) d€ nang cao d¢ tin cy; thu hep nhém nghién
ctiu theo dic diém nhan kh4u nhim khio sat anh
hudng vin hoéa.
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LOI CAM ON

Nghién ctiu nay dugc tai trg béi Pai hoc Qudc gia
Thanh ph6 H6 Chi Minh (VNU-HCM) theo s6 tai trg
DM2024-34-01

DANH MUC TU VIET TAT

o CFA: Phan tich nhan t6 khdng dinh

o EFA (Exploratory Factor Analysis): Phan tich nhan
t6 kham pha.

® KMO (Kaiser - Meyer - Olkin): Chi s6 dung dé so
sanh d6 16n cta hé s6 tuong quan gitta hai bién véi do
161 ctia hé s6 tuong quan riéng phan ctia moi bién.

e Live-stream: Hinh thuc phat song thdi gian thuc
trén mang xa hoi.

e Mua sdm online: Mua sdm tryc tuyén

e SEM: Phuong phdp phan tich mé hinh cdu trac
tuyén tinh

e Shopee-Live:
thuong mai dién td Shopee

o KM: Khuyén mai

o CNHI: Cdm nhén hiiu ich

e CNTT: Cam nhén thich tha

o NT: Niém tin v6i Streamer

o TT: Tuong tic ca nhan

e S-O-R: M6 hinh nay dugc ciu thanh tu ba yéu t6:
Kich thich (Stimulus), T8 chtic (Organism) va Phan
héi (Response)

o Streamer: Ngudi phat truc tiép

e TAM (Technology Acceptance Model): M6 hinh
chép nhén céng nghé

o TMDT: Thuong mai dién ti

e TPHCM: Thanh phé H6 Chi Minh

TUYEN BO XUNG DOT LGOI iCH:

Nhom téc gid xin cam doan rang khong c6 bt ki xung
dot lgi ich nao trong cong bé bai bao 32,33

TUYEN BO PONG GOP CUA TAC GIA

Tac gia Huynh Thanh Ta chju trach nhiéM dinh
hudng nodi dung va hudng dan thyc hién bai nghién

Tinh nang Live-stream clia san

cliu.
Tac gid Nguyén Phi Long chiu trdch nhiém thuc hién
toan bd noi dung bai nghién ctu.
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OFAr)

AN ABSTRACT

%‘-.‘_ ” With the rapid expansion of e-commerce, Vietnamese consumers' shopping habits have shifted

OEE X8 o markedly: an increasing number of customers are turning to livestream shopping experiences,
Use your smartphone to scan this particularly on Shopee Live, where sellers and buyers interact in real time, creating favorable con-
QR code and download this article ditions for impulse purchasing. To leverage this sales channel effectively, sellers need a thorough

understanding of the key determinants of impulse buying behavior, such as perceived enjoyment,
perceived usefulness, the level of promotions, and trust in streamer . Drawing on two founda-
tional theories — the Technology Acceptance Model (TAM) and the Stimulus-Organism-Response
(S-O-R) framework — the study explains impulse buying behavior in the context of Shopee Live in
Ho Chi Minh City. Quantitative data (N = 210) were analyzed using measurement and modeling
technigues (Cronbach's alpha, EFA, CFA, and SEM), following a qualitative phase to refine the mea-
surement scales (focus group discussions with Shopee Live users). The SEM results demonstrate a
good model fit and indicate that five factors positively influence impulse buying behavior, in the
following order: perceived enjoyment, promotions, perceived usefulness, trust in the streamer, and
personal interaction; perceived risk is not statistically significant. Notably, perceived usefulness has
both a direct and an indirect effect through perceived enjoyment. Based on these findings, the
study recommends that sellers/streamers simultaneously enhance enjoyable experiences, design
attractive promotional programs, provide helpful information, and strengthen trust in livestream
hosts, thereby increasing competitive advantage and driving sales performance.
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